Consolidated Metropolitan Total TV Share of All Viewing

5 City Share Report - All Homes

Week 01 - Week 31 2010 (07/02/10 - 31/07/10) 06:00 - 23:59

Total Individuals - including Guests

Network ABc1 | ABC2 | ABC3 | RNBE [seven | 7Two [SE¥EM | Nine | cor | Nife | Ten | one | NEN | B3 [ 382 | RS | Fo Total
| Survey 1 94% |1 22% |1 09% 1126% 1185% | 2.3% 120.8% 120.3% | 3.0% [123.3% |113.6% | 08% [1144% | 2.8% | 02% | 3.0% |76.6% 23.4%
| Survey 2 96% 124% 1 1.1% 1131% 1198% | 23% 1221% 1180% 1 3.1% 121 1% 1141% 1 1.2% 1153% 1 29% | 02% 1 31% 1 77.0% 23.0%
| Survey 3 97% 124% 1 1.0% 1132% 1192% | 23% 1214% 1181% 1 3.0% 121.1% 116.1% 1 1.1% 1172% | 2.7% | 02% |1 3.0% |1782% 21.8%
| Survev 4 100% 1 24% |1 11% 1135%1189% | 2.4% 121.3% 117.9% 1 3.1% 121.0% 1161% | 11% 1172% | 3.0% |1 0.3% | 3.3% |78.7% 21.3%
_S_unLev5 10.7% | 2.5% 1.3% 14.5% | 18.0% 2.4% 20.4% 116.9% 1 3.1% 120.0% | 16.1% | 1.0% 117.2% | 4.0% 0.9% 49% 179.4% 20.6%
| Survey 6 Week 1 (11/07/10) 1 10.7% | 2.6% | 1.5% 114.7% |17.7% | 24% [201% 1161% | 3.2% 1193% |165% | 1.2% |17.7% | 4.0% | 03% | 43% |78.6% 21.4%
Week 2 (18/07/10) | 9.7% | 2.5% | 1.2% 1134% |17.7% | 2.3% 120.0% | 16.5% | 3.4% 119.9% | 183% [ 1.0% |193% | 3.2% | 0.3% | 3.5% | 78.8% 21.2%
Week 3 (25/07/10) | 104% | 25% |1 1.3% 1142% 1183% | 27% 121.0% 1168% | 3.4% 1202% 1165% 1 11% |17.6% | 28% 1 03% | 3.1% 179.1% 20.9%
Week 4 (01/08/10)
Survey 6 Progressive [ 102% | 25% | 1.3% 1141% 117.9% | 25% [204% 1165% | 3.3% 1198% |171% | 11% |182% | 3.4% | 03% | 3.7% |78.9% 21.1%
| Survey 7
| Survey 8
| Survey 9
| Survey 10
| Survey Year to Date 99% 1 24% 1 1.1% 1135% 1187% | 2.3% 121.1% 1180% 1 3.1% 121.1% 1155% 1 1.1% 1166% | 3.1% | 0.4% | 3.5% 1781% 21.9%
Consolidated Metropolitan Total TV Share of All Viewing
Sydney Share Report - All Homes
Week 01 - Week 31 2010 (07/02/10 - 31/07/10) 06:00 - 23:59
Total Individuals - including Guests
Network ABc1 | ABC2 [ ABC3 | RBE |seven [71wo [SEXE" | Nine | Gor [ Nif® [ 7En |one | JEN | 323 | 5BS | SBS | Total Subg:t;fplﬂg_n_
| Survey 1 95% 122% 1 1.0% 1127% 1163% | 1.9% 1182% 1204% |1 2.4% 1228% 112.4% 1 05% 1129% | 2.8% | 02% |1 3.0% 173.5% 26.5%
| Survey 2 94% 1 26% 1 1.0% 1131% 1174% | 21% 1195% 1182% |1 2.7% 1209% 112.4% 1 0.8% 1132% | 3.0% | 0.2% 1 32% 173.6% 26.4%
| Survey 3 101% | 2.6% | 1.2% |113.8% | 16.6% | 2.0% 1186% | 18.7% | 2.7% 121.3% 114.1% | 0.7% |114.8% | 28% | 0.2% | 3.1% |75.4% 24.6%
| Survey 4 102% 1 26% | 1.2% 1140% §17.0% | 2.0% [19.0% |183% | 2.7% 121.0% 113.7% | 0.8% 1144% | 3.2% | 0.3% | 3.5% | 75.9% 24.1%
Survey 5 105% 1 23% | 1.2% 1140% | 161% | 21% [181% |17.4% | 2.7% 1200% 1 14.1% | 0.6% 114.7% | 46% | 1.0% | 56% | 76.5% 23.5%
| Survey 6 Week 1 (11/07/10) | 10.7% | 2.4% | 1.5% |145% | 158% | 2.3% [181% | 158% | 2.6% [184% |14.6% | 08% |155% | 41% | 03% | 44% |74.9% 251%
Week 2 (18/07/10) | 96% | 22% 1| 1.0% 1128% 1163% | 2.1% 1184% 116.3% |1 29% 1192% 1164% 1 05% 117.0% | 31% |1 0.3% | 3.4% |75.5% 24.5%
Week 3 (25/07/10) 1101% | 2.3% | 1.2% 1136% 117.0% | 2.3% 1194% 116.4% | 2.9% 119.3% 114.0% |1 0.7% 114 7% | 2.7% | 0.3% | 3.0% |74.8% 25.2%
Week 4 (01/08/10)
Survey 6 Progressive [ 101% | 2.3% | 12% [13.6% | 164% | 22% [186% |162% | 2.8% 119.0% |15.0% | 0.7% |157% | 3.3% | 03% | 36% |751% 24.9%
| Survey 7
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 100% 1 24% 1 1.1% 1135% 116.6% | 2.0% [187% 1182% | 2.6% 1209% 113.6% | 0.7% 114.3% 1 3.3% | 04% | 3.7% 175.0% 25.0%




Consolidated Metropolitan Total TV Share of All Viewing
Melbourne Share Report - All Homes

Week 01 - Week 31 2010 (07/02/10 - 31/07/10) 06:00 - 23:59

Total Individuals - including Guests

Network ABc1 | ABC2 | ABC3 | RNBE [seven | 7Two [SE¥EM | Nine | cor | Nife | Ten | one | NEN | B3 [ 382 | RS | Fo Total
| Survey 1 97% |1 26% |1 09% 1132% 1187% | 2.6% 121.2% 121.2% | 3.4% [246% 114.0% | 0.7% [1148% | 3.0% | 02% | 32% |77.7% 22.3%
| Survey 2 100% 1 26% |1 09% 113.6% 1201% | 2.3% 122.4% 1195% 1 3.2% 1227% 1154% | 1.2% 1166% | 3.0% | 02% | 3.2% 179.2% 20.8%
| Survey 3 100% 1 28% |1 08% 1135%119.8% | 2.3% 1221% 119.4% 1 3.1% 1226% 117.3% | 1.2% 1184% | 2.7% | 0.2% | 29% 180.2% 19.8%
| Survev 4 100% 1 28% |1 09% 113.8% 119.3% | 25% 121.8% 119.1% 1 3.3% 1224% 1178% | 1.1% 119.0% | 3.0% | 0.3% | 3.3% 180.9% 191%
_S_unLev5 11.1% | 3.3% 1.3% 15.6% | 18.0% 2.4% 204% 117.4% 1 3.3% 120.7% 1 181% | 1.1% 119.2% | 4.0% 1.0% 50% 181.6% 18.4%
| Survey 6 Week 1 (11/07/10) 1 11.0% | 3.3% | 1.2% 1154% |17.6% | 24% [20.0% 117.5% | 3.4% 1209% 118.6% | 1.3% 119.9% | 43% | 03% | 45% 181.5% 18.5%
Week 2 (18/07/10) | 99% | 32% | 1.1% |141% |17.5% | 2.4% 119.9% |17.8% | 3.7% 121.5% 1209% [ 1.0% |21.9% | 3.4% | 0.2% | 3.6% |82.2% 17.8%
Week 3 (25/07/10) | 105% | 32% | 1.1% 1148% 117.5% | 2.8% 1203% 1183% | 3.9% 1222% 119.0% 1 14% 1204% | 3.0% | 04% | 3.4% |82.6% 17.4%
Week 4 (01/08/10)
Survey 6 Progressive [ 104% | 32% | 1.1% 1148% |17.5% | 25% [20.0% 1179% | 3.7% 121.5% 119.5% | 1.2% 1207% | 3.6% | 03% | 39% |182.1% 17.9%
| Survey 7
| Survey 8
| Survey 9
| Survey 10
| Survey Year to Date 102% 1 29% 1 1.0% 1141% 1189% | 2.4% (21.4% 119.1% 1 3.3% 122.4% 117.0% |1 1.1% 1181% 1 3.2% | 0.4% | 3.6% 180.3% 19.7%
Consolidated Metropolitan Total TV Share of All Viewing
Brisbane Share Report - All Homes
Week 01 - Week 31 2010 (07/02/10 - 31/07/10) 06:00 - 23:59
Total Individuals - including Guests
Network ABc1 | ABC2 [ ABC3 | RBE |seven [71wo [SEXE" | Nine | Gor [ Nif® [ 7En |one | JEN | 323 | 5BS | SBS | Total Subg:t;fplﬂg_n_
| Survey 1 81% 1 14% 1 08% 1102% 1193% | 2.0% 1212% 1196% 1 2.7% 1223% 1132% 1 09% 1141% |1 2.4% | 02% |1 25% 176.0% 24.0%
| Survey 2 85% 1 1.5% 1 1.0% 111.0% 1200% | 2.0% 1220% 117.7% 1 2.8% 1205% 113.4% 1 1.1% 1145% | 2.5% | 02% |1 2.7% 1 75.8% 24.2%
| Survey 3 86% | 14% | 1.0% 110.9% |119.0% | 1.8% 120.8% |184% | 2.7% |121.1% 114.5% | 1.0% |156% | 2.6% | 0.2% | 2.8% |76.7% 23.3%
| Survey 4 9.0% 1 15% | 1.0% [111.5% 1189% | 1.9% 1208% |1181% | 2.7% 1208% 114.3% | 1.0% |153% | 2.8% | 0.2% | 3.0% |76.7% 23.3%
Survey 5 98% 1 1.7% | 1.2% 1126% 1182% | 1.9% 120.0% |181% | 2.7% 1208% 113.8% | 1.0% [1148% | 3.0% | 0.7% | 3.7% | 771% 22.9%
| Survey 6 Week 1 (11/07/10) | 10.0% | 1.7% | 1.2% 113.0% | 182% | 2.0% [201% |168% | 2.9% 119.7% |133% | 1.2% |144% | 3.6% | 02% | 38% |763% 23.7%
Week 2 (18/07/10) | 95% | 1.6% | 1.2% 1123% 1179% | 1.9% 1198% 1168% | 3.1% 119.9% 1149% 1 08% |115.7% | 28% |1 02% | 3.0% |75.7% 24.3%
Week 3 (25/07/10) | 96% 1 1.7% | 1.2% 1126% 118.1% | 2.3% 1204% 117.1% | 2.9% 120.0% 114.5% | 09% 1155% | 2.6% | 0.3% | 2.9% |76.4% 23.6%
Week 4 (01/08/10)
Survey 6 Progressive | 97% | 1.7% | 12% [12.6% | 18.0% | 21% [201% |169% | 2.9% 1199% |142% | 1.0% |152% | 3.0% | 03% | 32% |762% 23.8%
| Survey 7
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 89% 1 15% 1 1.0% 111.4% 1189% | 1.9% 1209% 1182% 1 2.8% 121.0% 113.9% |1 1.0% 1149% | 2.7% | 0.3% | 3.0% 176.4% 23.6%




Consolidated Metropolitan Total TV Share of All Viewing

Adelaide Share Report - All Homes

Week 01 - Week 31 2010 (07/02/10 - 31/07/10) 06:00 - 23:59

Total Individuals - including Guests

Network ABc1 | ABC2 | ABC3 | RNBE [seven | 7Two [SE¥EM | Nine | cor | Nife | Ten | one | NEN | B3 [ 382 | RS | Fo Total
| Survey 1 102% 1 28% | 09% 113.8% 121.6% | 3.4% [250% 1204% | 43% 1248% 115.0% | 1.1% 1161% ] 2.9% | 0.3% | 3.1% |83.0% 17.0%
| Survey 2 107% 1 29% |1 1.2% 1148% 1232% | 31% 1263% 116.7% 143% 121.0% 1158% | 1.7% 117.4% | 2.8% | 02% | 3.1% |82.8% 17.2%
| Survey 3 103% 1 32% |1 1.3% 1148% 122.0% | 3.1% 1251% 1159% 14.1% 120.0% 1188% | 1.8% 120.7% |1 2.8% |1 0.3% | 3.1% 183.7% 16.3%
| Survev 4 106% 1 28% | 1.2% 1145% 121.2% | 3.4% 124.7% 116.4% 1 4.4% 120.8% 119.3% | 1.9% 121.2% | 3.0% | 0.3% | 3.3% |84.6% 15.4%
_S_unLev5 11.3% | 2.8% 1.4% 15.5% | 20.7% 3.7% 24.4% 116.1% | 4.4% 1205% 119.0% | 1.5% 120.5% | 3.4% 0.8% 42% 185.2% 14.8%
| Survey 6 Week 1 (11/07/10) 1 11.0% | 3.4% | 1.9% 116.3% 1206% | 3.1% [23.8% 1150% | 4.8% 119.8% 119.6% | 1.9% 1215% | 3.4% | 04% | 3.7% 185.3% 14.7%
Week 2 (18/07/10) [ 10.2% | 3.5% | 1.4% |151% |20.0% | 3.6% |23.6% | 15.8% | 4.9% 120.7% |120.9% | 1.5% |22.4% | 3.0% | 0.3% | 3.3% |85.4% 14.6%
Week 3 (25/07/10) | 11.4% | 32% | 1.6% |1161% 1222% | 3.9% 1262% 1159% |1 44% 1204% 1184% | 1.5% 119.8% | 26% | 0.3% | 2.9% |186.0% 14.0%
Week 4 (01/08/10)
Survey 6 Progressive [ 10.9% | 34% | 1.6% 1159% 1209% | 3.6% [245% 1156% | 4.7% 120.3% |19.6% | 1.6% 1212% | 3.0% | 03% | 3.3% |85.6% 14.4%
| Survey 7
| Survey 8
| Survey 9
| Survey 10
| Survey Year to Date 107% 1 3.0% | 1.2% 1149% 121.6% | 3.4% [(250% 1169% 1 44% 121.2% 117.9% |1 1.6% 1195% 1 3.0% | 04% | 3.4% 1841% 15.9%
Consolidated Metropolitan Total TV Share of All Viewing
Perth Share Report - All Homes
Week 01 - Week 31 2010 (07/02/10 - 31/07/10) 06:00 - 23:59
Total Individuals - including Guests
Network ABc1 | ABC2 [ ABC3 | RBE |seven [71wo [SEXE" | Nine | Gor [ Nif® [ 7En |one | JEN | 323 | 5BS | SBS | Total Subg:t;fplﬂg_n_
| Survey 1 102% 1 23% 1 14% 1139% 119.7% | 2.7% 122.4% 1185% 1 3.5% 121.9% 1149% | 1.1% |1161% 1 29% 1 0.3% | 31% |77.4% 22.6%
| Survey 2 101% 1 24% |1 1.5% 114.0% 121.8% | 2.6% 124.4% 115.3% 1 3.5% 1189% 1151% | 1.4% |1166% | 2.7% |1 0.2% | 29% |76.8% 23.2%
| Survey 3 97% 1 22% | 1.3% 1131% 121.7% | 2.6% 124.4% 114.9% | 2.8% |17.7% 118.2% | 1.5% 119.7% | 2.7% | 0.3% | 3.0% | 78.0% 22.0%
| Survey 4 102% 1 20% | 1.4% 1136% 121.0% | 2.7% [238% [15.0% | 2.8% 117.8% 1182% | 1.5% 119.7% | 3.0% | 0.3% | 3.3% | 783% 21.7%
Survey 5 112% 1 25% | 1.6% 1152% 1205% | 2.8% [233% |13.6% | 3.1% |116.7% 117.5% | 1.5% 1191% 1 48% | 0.7% | 55% |80.0% 20.0%
| Survey 6 Week 1 (11/07/10) | 10.5% | 1.9% | 2.1% 114.5% | 192% | 26% [21.9% [13.3% | 3.4% 116.7% |181% | 1.6% |19.7% | 44% | 03% | 47% |77.9% 22.1%
Week 2 (18/07/10) | 93% | 21% |1 1.7% 1131% 1194% | 2.2% 121.6% 113.6% | 3.3% 1169% 1194% 1 16% 121.0% | 41% |1 03% | 44% |77.8% 22.2%
Week 3 (25/07/10) 110.9% | 2.2% | 1.7% 114.8% 1208% | 2.8% 123.6% 1145% | 3.2% 117.7% 117.9% | 1.5% 1194% | 3.0% | 0.3% | 3.3% |79.7% 20.3%
Week 4 (01/08/10)
Survey 6 Progressive [ 102% | 21% | 1.8% [14.1% | 19.8% | 26% [224% 1138% | 3.3% [171% |185% | 1.6% |200% | 3.8% | 03% | 41% |785% 21.5%
| Survey 7
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 103% 1 22% | 1.5% 1140% 1208% | 2.7% 1235% 1152% 1 3.2% 1183% 117.1% |1 1.5% 1185% 1 3.3% | 04% | 3.7% 1782% 21.8%

Source: OzTAM



	

