Consolidated Metropolitan Total TV Share of All Viewing

5 City Share Report - All Homes

Week 01 - Week 33 2010 (07/02/10 - 14/08/10) 06:00 - 23:59
Total Individuals - including Guests

ABC q
Network ABC1 | ABC2 | ABC3 News NES | Seven [7Two |SE¥EM | Nine | gor | Nif€ [ TEN | oNE | NEN gﬁ% ?V?,g ey | ol Sublg:ﬁ;ﬁon
| Survey 1 94% |1 22% 109% | 0.0% |12.6%1185% | 2.3% |1208% [20.3% 13.0% |1233% |13.6%108% |144%|28% | 0.2% 13.0% |76.6% 23 4%
| Survey 2 96% |1 24% |1 11% | 0.0% |131%1198% | 2.3% |1221% [18.0%131% |121.1% |141%[1.2% |15.3% | 29% | 0.2% 131% |77.0% 23.0%
| Survey 3 9.7% 124% 1 1.0% | 0.0% 113.2% 1192% 1 2.3% 121.4% 1181% 13.0% 121.1%1161% 111% 117.2% 12.7% |1 0.2% |13.0% 178.2% 21.8%
| Survey 4 10.0%124% | 1.1% | 0.0% 113.5%1189% | 2.4% 121.3% [17.9% 13.1% 121.0% |16.1% | 1.1% |17.2% | 3.0% | 0.3% 13.3% | 78.7% 21.3%
| Survey 5 107%125% | 13% | 0.0% |145%118.0% | 2.4% |204% [16.9% ]| 31% 120.0% |16.1% 1 1.0% |17.2% | 40% | 0.9% 14.9% |79.4% 20.6%
| Survey 6 102%126% | 13% | 02% |142%1182% | 2.5% |208% [16.6% | 3.4% 120.0% |16.5% | 1.1% |17.7% | 32% | 0.3% |3.5% |78.8% 21.2%
| Survey 7 Week 1 (08/08/10) [ 10.4% | 2.8% | 1.3% | 0.8% 1152%119.0% | 2.9% 121.9% [16.8% |3.9% 1207% 114.2% 11.0% 115.2% 1 2.7% | 0.4% 131% |78.3% 21.7%
Week 2 (15/08/10)
Week 3 (22/08/10)
Week 4 (29/08/10)
Survey 7 Progressive | 104% | 2.8% | 1.3% | 0.8% [152%119.0% | 2.9% 121.9% [16.8% | 3.9% 120.7% |142%{1.0% |152% 1 2.7% | 0.4% |31% |78 3% 21.7%
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 100%12.4% 1 11% | 01% 113.6%1188% |1 2.4% 121.2%117.9%131% 121.0%115.4%11.1% 1165%131% | 0.4% 135% 1782% 21.8%
Consolidated Metropolitan Total TV Share of All Viewing
Sydney Share Report - All Homes
Week 01 - Week 33 2010 (07/02/10 - 14/08/10) 06:00 - 23:59
Total Individuals - including Guests
ABC .
Network ABCT | ABCZ | ABC3 | News NET | Seven [7Two |SE¥EM | Nine | go! | Nif€ [ TEN | oNE | REN gﬁg TSV?,(S) Nes | ol Sublg:f‘;tion
| Survey 1 95% |1 22% | 1.0% | 0.0% |12.7%116.3% | 1.9% |182% [20.4% 12.4% |122.8% |12.4% | 0.5% |12.9% | 28% | 0.2% | 3.0% |73.5% 26.5%
| Survey 2 94% |1 26% | 1.0% | 0.0% |131%117.4% | 21% |195% [182%12.7% 120.9% |12.4% 1 08% |13.2% | 3.0% | 0.2% 13.2% | 73.6% 26.4%
| Survey 3 101% 1 2.6% | 1.2% | 0.0% |13.8%116.6% | 2.0% |18.6% [18.7% |2.7% 121.3% |141% | 0.7% |14.8% | 2.8% | 0.2% 13.1% | 75.4% 24.6%
| Survey 4 102%126% | 1.2% | 0.0% 114.0%117.0% | 2.0% 119.0% [18.3% 12.7% 121.0% |13.7% 1 0.8% |14.4% | 3.2% | 0.3% |3.5% |75.9% 24.1%
Survey 5 10.5%123% | 1.2% | 0.0% 114.0% 116.1% | 2.1% |118.1% [17.4% 12.7% 120.0% |14.1% | 0.6% |14.7% | 4.6% | 1.0% | 5.6% | 76.5% 23.5%
| Survey 6 101%12.4% | 12% | 02% |138%1168% | 2.3% |19.0% [16.4%12.8% 119.2% |145% | 0.7% |15.2% | 31% | 0.3% | 3.5% | 75.0% 25.0%
| Survey 7 Week 1 (08/08/10) [106% 1 2.4% | 1.1% | 0.8% [149%|175% | 2.2% 1197% |16.7% | 31% {19.8%112.6%10.7% 1133% | 2.7% | 0.3% 13.0% |74.3% 257%
Week 2 (15/08/10)
Week 3 (22/08/10)
Week 4 (29/08/10)
Survey 7 Progressive | 10.6% | 2.4% | 1.1% | 0.8% [149%117.5% | 2.2% 1197% 116.7% | 3.1% |19.8% |12.6%{07% |13.3%12.7% | 0.3% |3.0% |743% 257%
| Survey 8
| Survey 9
| Survey 10
| Survey Year to Date 10.0%124% 1 1.1% 1 0.1% 113.6%116.7% 1 2.1% 118.8% [18.1% 12.7% 120.8% 113.5% 10.7% 114.2% 1 3.3% |1 0.4% 13.6% 175.0% 25.0%




Consolidated Metropolitan Total TV Share of All Viewing
Melbourne Share Report - All Homes
Week 01 - Week 33 2010 (07/02/10 - 14/08/10) 06:00 - 23:59
Total Individuals - including Guests

ABC .
Network ABCT | ABC2 | ABC3 | News NES [seven|7Two |SE¥En | Nine [ Gor | NIt [ TEN [oNE | XEY | ORE [Tao | NeT | Ml Sublg:ﬁ;ﬁ on
| Survey 1 97% 126% 1 09% | 00% 1132% 118.7% 1 2.6% 121.2% 121.2%13.4% 124.6%114.0% 10.7% 114.8% 1 3.0% |1 0.2% 13.2% |77.7% 22.3%
| Survey 2 10.0%126% 1 09% | 0.0% 113.6%1201% | 2.3% 122.4% 119.5% 13.2% 122.7% 115.4% 11.2% 116.6% | 3.0% | 0.2% |3.2% 179.2% 20.8%
| Survey 3 100% 1 2.8% [ 08% | 0.0% |135%119.8% | 2.3% 1221% 119.4% 13.1% 226% |17.3% 11.2% 1184% | 2.7% | 0.2% |2.9% 180.2% 19.8%
| Survey 4 10.0% ] 2.8% | 09% | 0.0% |13.8%119.3% | 2.5% |21.8% 119.1% |3.3% 22.4% |17.8% | 1.1% §19.0% | 3.0% | 0.3% | 3.3% |80.9% 19.1%
| Survey 5 11.1%133% 1 1.3% | 0.0% 1156%118.0% | 2.4% 1204% [17.4% 13.3% 120.7%118.1% 1 1.1% 119.2% 14.0% | 1.0% 15.0% 181.6% 18.4%
| Survey 6 104%132% 1 11% | 0,2% 1149%117.9% | 2.5% 1204% [17.9% 13.8% 121.7%118.9% | 1.3% 1202% 1 3.5% | 0.3% 13.8% 182.1% 17.9%
| Survey 7 Week 1 (08/08/10) 110.7% | 3.6% | 1.2% | 08% 116.3%119.0% | 3.3% 122.3% 118.0%14.5% 122.5%115.9% | 1.0% 116.9%12.9% | 04% |3.3% 181.9% 18.1%
Week 2 (15/08/10)
Week 3 (22/08/10)
Week 4 (29/08/10)
Survey 7 Progressive [10.7% | 3.6% | 1.2% | 0.8% [163% |19.0% | 3.3% |22.3% 118.0% |4.5% |22.5% |159% { 1.0% |16.9% | 2.9% | 0.4% |3.3% 181.9% 18.1%
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 102%129% 1 1.0% 1 0,1% 114.2%1189% | 2.5% 121.4% (19.0% 13.4% 122.4%116,9% 11.1% 118.1% 1 3.2% | 0.4% 13.6% 180.4% 19.6%
Consolidated Metropolitan Total TV Share of All Viewing
Brisbane Share Report - All Homes
Week 01 - Week 33 2010 (07/02/10 - 14/08/10) 06:00 - 23:59
Total Individuals - including Guests
ABC | ABC Seven | Nine TEN | SBS | sBs [ SBS | Total |  Total
Network ABC1 | ABC2 | ABC3 N(Ze\!‘vs NET Seven |7TWO NET Nine | GO! NET TEN | ONE NET | ONE [ TWO | NET | FTA [Subscription
| Survey 1 81% 11.4% 1 08% 1 0.0% 1102% 119.3% | 2.0% 121.2% 119.6% 12.7% 122.3% 113.2% 10.9% 114 1% 1 2.4% | 0.2% [ 2.5% |76.0% 24.0%
| Survey 2 85% 115% 11.0% 1 0.0% 111.0% 120.0% | 2.0% 122.0% 117.7%12.8% 120.5% 113.4% 11.1% 114 5% 1 2.5% | 0.2% 12.7% |75.8% 24.2%
| Survey 3 86% 11.4% | 1.0% | 0.0% 1109%119.0% | 1.8% 120.8% 1184% |12.7% 121.1% 1145% 11.0% |156% | 2.6% | 0.2% |12.8% |176.7% 23.3%
| Survey 4 9.0% 1 1.5% |1 1.0% | 0.0% |11.5% |18.9% | 1.9% 120.8% [181% [ 2.7% |20.8% |14.3% | 1.0% |153% | 2.8% | 0.2% | 3.0% |76.7% 23.3%
Survey 5 98% 11.7% 1 1.2% | 0.0% |12.6% |182% | 1.9% 120.0% [18.1% | 2.7% |20.8% |13.8% | 1.0% |148% | 3.0% | 0.7% |3.7% |77.1% 22.9%
| Survey 6 96% 11.8% 1 12% 1 02% 112.7% 1181% | 2.1% 120.2% 117.3% 1 3.0% 120.3% 113.7% 11.0% 1146% 12.9% | 0.3% [3.1% 176.1% 23.9%
| Survey 7 Week 1 (08/08/10) | 9.1% | 1.8% | 1.0% | 09% [12.8% [183% | 2.3% [206% |17.6% | 3.6% 121.1% |11.9% | 0.8% |12.6% | 24% | 0.3% |28% |74.8% 25.2%
Week 2 (15/08/10)
Week 3 (22/08/10)
Week 4 (29/08/10)
Survey 7 Progressive | 91% | 1.8% | 1.0% | 09% |12.8% |183% { 2.3% ]206% {176% {3.6% |21.1% |11.9% |08% |12.6%|2.4% | 0.3% [2.8% |74.8% 25.2%
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 89% 115% 11.0% 1 0.1% 111.6%118.9% | 1.9% 120.8% [18.2% [2.8% 121.0% 113.7% 11.0% 114.7%12.7% 1 0.3% 13.0% 176.3% 23.7%




Consolidated Metropolitan Total TV Share of All Viewing
Adelaide Share Report - All Homes
Week 01 - Week 33 2010 (07/02/10 - 14/08/10) 06:00 - 23:59
Total Individuals - including Guests

ABC .
Network ABCT | ABC2 | ABC3 | News NES [seven|7Two |SE¥En | Nine [ Gor | NIt [ TEN [oNE | XEY | ORE [Tao | NeT | Ml Sublg:ﬁ;ﬁ on
| Survey 1 102%128% 109% 1 0.0% 113.8%121.6% 1 3.4% 125.0% 120.4%14.3% 124.8% 115.0% 1 1.1% 116.1%12.9% 1 0.3% 13.1% 183.0% 17.0%
| Survey 2 107%129% 1 1.2% 1 0.0% 1148% 123.2% | 3.1% 126.3% 116.7% 14.3% 121.0% 1158% | 1.7% 117.4% 1 2.8% | 0.2% 13.1% 182.8% 17.2%
| Survey 3 10.3%132% 1 1.3% | 0.0% 114.8%122.0% | 3.1% 125.1% 1159% 14.1% 120.0% 118.8% 11.8% 120.7%]12.8% | 0.3% |13.1% 183.7% 16.3%
| Survey 4 106%128% | 1.2% | 0.0% 1145% 121.2% | 3.4% 124.7% 116.4% 14.4% [20.8% 119.3% |1 1.9% 121.2% | 3.0% | 0.3% |3.3% |184.6% 15.4%
| Survey 5 11.3%128% 11.4% 1 0.0% 1155%120.7% | 3.7% 1244% 116.1%14.4% 1205% 119.0% | 1.5% 1205% 13.4% 1 0.8% 14.2% 185.2% 14.8%
| Survey 6 11.0%133% 1 1.7% 1 01% 116.1%121.4% | 3.7% 125.0% 115.7% 14.7% 120.5% 119.0% |1 1.6% 120.6% 1 2.9% 1 0.3% 13.2% |85.8% 14.2%
| Survey 7 Week 1 (08/08/10) 111.3% ] 3.5% | 1.9% [ 05% 1171%122.9% | 40% 126.9% 1164%14.6% 121.0%116.4% | 1.5% 117.9% 12.7% | 0.5% | 3.2% 186.2% 13.8%
Week 2 (15/08/10)
Week 3 (22/08/10)
Week 4 (29/08/10)
Survey 7 Progressive {11.3% | 35% | 1.9% | 0.5% [17.1%|229% | 4.0% |269% 1164% |4.6% 121.0%|164% { 1.5% |17.9% | 2.7% | 0.5% | 3.2% 186.2% 13.8%
| Survey 8
| Survey 9
Survey 10
| Survey Year to Date 10.7% 1 3.0% 11.3% 1 0.0% 115.0%121.7% 1 3.4% 1251% 116.8%14.4% 121.2% 117.8%11.6% 119.4%13.0% 1 0.4% 13.4% 184.3% 15.7%
Consolidated Metropolitan Total TV Share of All Viewing
Perth Share Report - All Homes
Week 01 - Week 33 2010 (07/02/10 - 14/08/10) 06:00 - 23:59
Total Individuals - including Guests
ABC | ABc Seven | p Nine TEN | sBS | sBs [ sBS | Total |  Total
Network ABC1 | ABC2 | ABC3 Ng\!lvs NET Seven |7TWO NET Nine | GO! NET TEN | ONE NET | ONE | TWO | NET | FTA |Subscription
| Survey 1 102%123% 11.4% 1 0.0% 113.9%119.7% | 2.7% 122.4% 1185% 13.5% 121.9% 1149% 1 1.1% 116.1%12.9% 1 0.3% 13.1% |77.4% 22.6%
| Survey 2 101%12.4% 1 1.5% 1 0.0% 114.0%121.8% | 2.6% 124.4% 115.3% 13.5% 1189% 115.1% 11.4% 116.6%12.7% 1 0.2% 12.9% |76.8% 23.2%
| Survey 3 9.7% |1 22% [ 1.3% | 0.0% [131% |21.7% | 2.6% |24.4% 114.9% 12.8% |17.7% 118.2% | 1.5% 119.7% | 2.7% | 0.3% | 3.0% |178.0% 22.0%
| Survey 4 102%120% 1 1.4% | 0.0% 113.6%121.0% | 2.7% 123.8% 115.0% 12.8% [17.8% 1182% |1 1.5% 119.7% ] 3.0% | 0.3% 13.3% 178.3% 21.7%
Survey 5 112%125% |1 1.6% | 0.0% 1152% 1205% | 2.8% 123.3% 113.6% 13.1% [16.7% 117.5% 1 1.5% 1191%]14.8% | 0.7% 15.5% 180.0% 20.0%
| Survey 6 10.3%12.1% 11.8% 1 01% 114.3%1202% | 2.7% 123.0% 113.7%13.4% 1171% 117.9% 1 1.6% 1195% 1 3.6% 1 0.3% 13.9% |78.4% 21.6%
| Survey 7 Week 1 (08/08/10) 1104% | 2.6% | 1.7% | 06% 1152% 120.8% | 3.4% 1242% |13.6% |3.8% [17.4% |162% | 1.5% |17.7% | 2.9% | 0.5% | 3.4% |782% 21.8%
Week 2 (15/08/10)
Week 3 (22/08/10)
Week 4 (29/08/10)
Survey 7 Progressive {104% | 2.6% | 1.7% | 0.6% [152% |208% | 3.4% |242% 1136% |3.8% |17.4%|1162% | 1.5% |17.7% | 2.9% | 0.5% |3.4% |782% 21.8%
| Survey 8
| Survey 9
| Survey 10
| Survey Year to Date 103%123% 1 1.5% 1 0.0% 1141%1208% | 2.7% 123.6% 115.1% 13.2% [18.3% 117.0% 11.5% 1185%13.3% |1 0.4% 13.6% 1782% 21.8%

Source: OzTAM




	

