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COMMON TERMS AND DEFINITIONS

Term

Audience or
Projections or
Thousands (000s)

Definition

The average number of people
(or homes) in a farget market,
who were watching a specific
event or fime band per minufe,
expressed in absolute figures for
that demographic.

Formula

Universe
Estimates (UEs)

The estimated population
against which media audiences
are calculated.

These are based on datfa from
poth the Establishment Survey
and the ABS. UEs for free-fo-air
stations are sef for a year,; for
Subscription TV stations are set
quarterly.

TARP (Target
Audience
Rating Point)

The average viewing audience
for a demograophic expressed as
a percentage of the relevant
Universe Estimate

= Audience/Universe Esfimate

Reach or Reach
(1 min) or
Cumulative
Reach

The sum of the number of
unigue viewers who have seen
at least one minute of an event
or time band across its total
duration.

An individual or household is
only counted once if viewed af
least T minute of the event or
fime band.

Reach (5 min;

The sum of the number of

An individual or household is

consecutive) unigue viewers who have seen | only counted once if viewed at
atf least 5 consecufive minutes least &5 minutes of the event or
of an event or fime band across | fime band.
its tofal duration.
Variation (6 min; non-
consecutive)

Reach % Reach % The sum of unigque = Reach/Universe Estimarte

viewers expressed or as a
percentage of the universe for
the farget demographic.

© All rights reserved. October 2009 © All rights reserved. October 2009

7

Level 4, 50 Berry Street, North Sydney NSW 2060.
P: 61 2.9929.7210 F: 61 2 9929 3445 E: info@oztam.com.au W: www.oztam:com.au

COMMON TERMS AND DEFINITIONS - CONTINUED

Term

Definition

Formula

minufes has each person seen
of the event you are analysing.
This variable considers the
potential of the

farget, even if they haven't
watched the event.

SHARE% The viewers of a parficular event | = Audience for an
or fime band per minute event/Audience for Total TV
expressed as a percentage of
Total TV viewing for the same
fime period.
Free-to-Air SHARE - expressed as | FIA SHARE= Audience for an
a % of Free-fo-Alr stafions event/Audience for Total Free-
fO-Alr
Commercial SHARE - expressed | Commercial SHARE= Audience
as a % of Commercial Free-to-Air | for an event/Audience for
viewing (7, 9 and 10) Commercial Free-to-Air stations
/,9and 10
Profile% Shows the audience = Audience of farget group of
(Adhesion) composition of an event or time | inferest/Audience of Total
band by calculating the People
proportion of the viewers in the
farget demographic fo the
number of viewers in the base
farget (usually Total People).
Time Spent The averoge number of =(Audience/Reach) x Event
ViewingIViewer hours/minutes, each Duration
individual has seen of the
program or fime band being
analysed, ouf of the tofal
number of people in the target.
Each individual must have
watched af least Tmin.
Time Spent Of the total number of people in | =(Audience/Universe Estimate)
Viewing/Demo your target market, how many | x Event Duration
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OTHER USEFUL TERMS

Day-Part - o secfion of the viewing day defined by a start-fime and end-fime (i.e.
1800-2400; 0600-2400)

Market - defines where the data was collected from: metfropolitan markets -
Sydney, Melbourne, Brisbane, Adelaide, Perth and & City Metro (fofal aggregate)
or National Subscription TV market - nationally, where all households have
access to Subscription TV.

Survey Calendar - displays fhe ratings period for the Free-to-Air networks,

For current year's Survey Calendar visit OzTAM website
www.Ozfam.com.au/television-ratings-guide.hfm

Sampling Variance - Oz[AM's audience esfimates are based on a sample and
hence are subject to sampling variance. That is, the extent o which audience
estimates vary when obtfained with a sample, as opposed fo those based on the
entire population.,

Target/Demographic - pooulatfion varioble; defines the part of the population
the analysis is focused on (i.e. Tofal people including guests; People 25-54 efc.)
Demographic groups include: age, gender, occupation groups, efc.
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ASSISTANCE IN READING OzTAM REPORTS

When you recelve a report/table/press release that contains OzIAM data, the
following key facts need to be considered and mentioned in conjunction with
the data.

* type of markets where the data was collected from

* dafe/dafe-range the figures refer to

e One episode vs. mulfiple episodes of the same program

* whole day vs. a part of the day (eg. 0600-2400; 1800-2230; 1800-2400 etc)
e demographic group

» statistics/parameters of measure (eg. Audience, Reach, Share efc.)

e program start-time: as scheduled vs. as aired

To correctly and accuratfely read OzIAM data, it is imporfant fo identify the key
facts; the following questions will assist you in identifying them.

Q1. Does the data relate fo one or more of the Metropolifan markets (mainiand
capifal cifies) OR to the National Subscription TV market?

Q2. \What dafe/dafe-ronge are the figures referring to? Is it one particular dafe,
OR does it cover a date-range such as a whole week or over a year?

Q3. When data is referring fo a parficular program - is it for just one episode of
fhe program or an average across mulfiple episodes? Do they include repeated
felecasts?

Q4. If the figures do noft refer to programs - are they analysing the whole day or
just a certain part of the day?

5. \What demographic group(s) are the figures in the report for; particular
age/gender/occupation group, Total People including guests or Total People
excluding guests?
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Q6. Is it Audience OR Reach that is presented? (see also terms and definitions) LOOKING TO THE FUTURE

Q7. If the figure indicates a SHARE% - what type of Share is it? Share of all viewing,

Share of Free-fo-Air viewing? (see also ferms and definifions) OzTAM is infending fo commence measurement and reporting of fime shiff

Q8. Does the data refer o a prograom that aired less then a business day ago? If \é\oe%mg fully infegrated intfo the OzIAM rafings service commenaing in January
yes, then you should fake info account that program figures might have been ‘

caloulated as per the scheduled fime (as planned) and not s if actually wenf OZTAM will be using a new generation of metering system called UNITAM, which
on air on the day; which could deliver different results. (OzTAM releases the uses confent matfching fechnologies to measure live and fime shifted felevision
updated program logs as provided by the Free-fo-air nefworks and Subscription viewing.

TV channels, the second business day affer broadcast.)
The next two years will be very full ones for OzTAM and our service provider,
AGBNMR in establishing the metering system in all five metropolitan markets.

In parallel with this work, there will be confinuing industry discussions on how fime
shift viewing information will be reported in the OzTAM rafings service. OzTAM will
confinue to involve industry stakeholders in these discussions through our
Technical Advisory Committee and the OzTAM Board and through broader
industry consultations.
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FAQs - FREQUENTLY ASKED QUESTIONS

Can | join the panel?

OzIAM's panel is anonymous. Panel households are recruited via a random
digital dialling system. Before being recruited, panel households must meet
specific demographic requirements to enable accurate statistical reporting.

What is the Gold Standard?

OzIAM's Gold Standard is a ratings analysis soffware benchmark fhat ensures
consistency across the industry.

OzTAM supplies access to minute-by-minute rafings datfa. Subscribers fo this data
may choose the soffware systermn they wish fo use for ifs analysis.

As a result, OzTAM has developed a Gold Standard, covering the arithmetical
procedures for standardising the calculation of felevision audience measures.

Only Gold Standard accredited software can be used for analysing OzTAM data.

The OzTAM Gold Standard enables our clients o achieve consistent calculations
of television rafings when analysing OzTAM data.

What is a Peoplemeter? - device used to measure viewing of all members in a
panel household. A peoplemeter is connected to each and every TV sef in the
household.

What is an AdHoc Report?

A tailored/customized report based on your specific dafa requirements. A quote
can be provided upon request. Contact OzTAM on: info@oztarm.com.au
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Is OzTAM measuring digital terrestrial television?

OzTAM has measured all SD and HD digital ferrestrial channels since August
2008,

In regards to new digital terrestrial channels, OzTAM starts collecting (i.e.
measuring) how many people are viewing as soon as fhat new channel
commences broadcasting.

Percentage of Households Estimates (pdf) - Digital Terrestrial Television in the
metropolitan area,

Is OzTAM reporting digital terrestrial television?

ABC2 is an SD channel and began to e separately reported in the OzTAM
service on Tst June 2008.

SBS TWO is an SD channel and began to be separately reported in the OzIAM
service on 28th June 2009.

ONE is an HD and SD channel, which began fo e separately reported in the
OzTAM service on 12th April 2009.

ONE includes audience data fo ONE's high definition (HD) aond standard
definition (SD) when they fransmit unique confent (i.e. Do not simulcast with the
main TEN channel). Viewing fo simulcast broadcast of TEN's main channel and
ONE HD will continue to e reported back fo TEN's main channel.

GOlis an SD channel and began fo be separately reported in the OzTAM
service on 23rd August 2009.

7/TWO is an SD channel and began fo be separately reported in the OzIAM
service on 1st Novermber 2009,

Viewing to ABC HD, 7HD, 9HD and SBS HD is included in the viewing fo the
roadcaster’s primary channel ABCT, Seven, Nine and SBS ONE respectively.
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